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Synopsis

NOTE: This Book does not includes Access Card or Access Code. This is a Standalone
BookEssentials of Marketing: A Marketing Strategy Planning Approach is about marketing and
marketing strategy planning. At its essence, marketing strategy planning is about figuring out how to
do a superior job of satisfying customers. This author team takes that point of view seriously and
believes in practicing what they preach. Instructors and students can trust that this new edition of
Essentials of Marketing 14e - and all of the teaching and learning materials that accompany it - will
satisfy every instructor and students’ needs. Building on Pioneering Strengths This author team
pioneered an innovative structure - using the A¢a -A“four PsA¢a —As with a managerial approach
for the introductory marketing course. It has become one of the most widely used business
textbooks ever published because it organises the best ideas about marketing so that readers can
both understand and apply them. The unifying focus of these ideas is on how to make marketing
decisions that a manager must make in deciding what customers to target and how best to meet
their needs. Over many editions of Essentials of Marketing, there have been constant changes in
marketing management and the marketing environment. Some of the changes have been dramatic,
and others have been subtle. As a result, the authors have made ongoing updates to the text to
reflect marketing’s best practices and ideas. What's unique about Essentials of Marketing? The four
Ps framework, managerial orientation, and strategy planning focus have proven to be foundational
pillars that are remarkably robust for supporting new developments in the field and innovations in
the text and package. Essentials of Marketing teaches students analytical abilities and how-to-do-it
skills that prepare them for success. The author team has deliberately included a variety of
examples, explanations, frameworks, models, classification systems, cases, and

A¢a -Ahow-to-do-itA¢a -A- techniques that relate to our overall framework for marketing strategy
planning. Similarly, the online Marketing Plan Coach helps students see how to create marketing
plans. Taken together, these items speed the development of A¢ga -A“marketing senseA¢a —As
and enable the student to analyze marketing situations and develop marketing plans in a confident
and meaningful way. They are practical and they work. The authors emphasise careful integration
of special topics. Some textbooks treat A¢a —A“specialA¢a -A“ topicsA¢a -4 ¢like relationship
marketing, international marketing, services marketing, marketing and the Internet, marketing for
nonprofit organisations, marketing ethics, social issues, and business-to-business

marketingA¢a -4 ¢in separate chapters. The authors deliberatively avoid doing that because they
are convinced that treating such topics separately leads to an unfortunate compartmentalisation of

ideas. The comprehensive package of materials gives instructors the flexibility to teach marketing



their way - or for the student, the ability to learn marketing their way.
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Customer Reviews

Currently Kenan Professor at the University of North Carolina Kenan-Flagler Business

School.Teaches at the Universities of Oregon, Notre Dame, and Michigan State.

Pass

| rented the book... the book is seriously beat up. | will have to be very careful using it this semester

otherwise it will rip apart.

The Book was brand new! Looked like it purchased it directly from the manufacturer.

Came on time and as described! Very pleased

Good product, excellent template that explains step by step ways to operate and effectively utilize

the product. Good job.

Its a text book. On marketing. Not hugely groundbreaking or anything.

Book was received in great condition. the topics are interesting



Awesome book for the beginner. The stories at the beginning of every chapter are very fascinating
and educational.
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